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Sudianto oei’S entrepreneurial spirit and exceptional 
work ethic have produced the national internet service 
provider Hypernet, which keeps the country connected 
with fast and reliable service. Mind+ chats with the 28-year-
old biz-savvy chap about the creation of such a successful 
business at such a young age, along with his hyper-fast 
dreams for its future. by CatHerine e. LeWiS

meet the Man 
behind the hype
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“i have received so much positive 
feedback from the market because 
hypernet does not only provide the in-
ternet, but it also gives absolute ser-
vice to our customers, who we treat 
like vips,” explains sudianto. “our 
corporate customers have reached 
up to 80 percent of our business; the 
other 20 percent are personal-use 
customers.”

sudianto, who is the eldest of his 

he word ‘hyper’ is 
defined by the ox-
ford english dic-
tionary as “over; 
above; beyond.” 
these three little 
words are exactly 

what sudianto oei aimed to provide 
when he started his internet service 
provider company hypernet—a one-
stop network solution that goes over, 
above and beyond all expectations. 
“the vision of hypernet is to become 
the most reliable networking provider 
in indonesia,” says sudianto. “by nam-
ing it ‘hypernet,’ i wanted to convey 
that this is not an ordinary internet or 
network provider—it is faster, better 
and provides vip services to all cus-
tomers.” 

so far, sudianto’s vision has held 
true. in the past three years, the 
28-year-old’s company has expanded 
its network into cirebon, semarang, 
yogyakarta, surabaya, bali, pekan-
baru, and batam, with plans to reach 
kalimantan and sulawesi later this 
year. so how has such a young man 
achieved such national success in only 
a few years? the dream goes some-
thing like this:

in 2005, sudianto (or as his friends 
call him ‘apin’) was an information 
systems major at binus. as a tech-
enthusiast, the rising entrepreneur 
developed the platform of an inter-
net service provider (isp) and began 
promoting it by word-of-mouth. af-
ter graduating from binus in 2006, 
the biz-whiz officially started the isp 
company, hypernet, and teamed up 
with binus to help him take it cor-
porate. “as binus is famous for its it 
programs, my education there helped 
to improve my interaction with others 
in business, my technical skills, how 
to present my overall product and also 

how to make a good business plat-
form,” says sudianto. this solid it and 
business education paid off, as in 2008 
sudianto was granted permission 
from the government to be an official 
and national isp company. and here’s 
when the company really moved for-
ward, expanding on a national level 
and keeping with its bottom line of 
ultimate service and fast internet con-
nection.

(*) please check the definition of the underlined words in glossary, page 134
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three siblings, caught the entrepre-
neurial spirit at a young age, as in 1997 
the 14-year-old opened an internet 
café with the help of his parents. his 
other forays in business have included 
jobs in sales, computer services, and 
a desk employee. but sudianto always 
came back to the same vision of creat-
ing an isp company, even despite the 
challenges of the trade.

“i experienced hard times at first. 
before i had the permission [from the 
government], the credibility of hy-
pernet was always questioned. also, 
since i had yet to hire employees, i 
was the only person setting up the ca-
ble and running the entire operation,” 
explains sudianto, who admits that he 
often made it through by his parents’ 
support. “my entrepreneurial soul 
comes from my parents. they work 
so hard and they are my absolute role 
models,” he adds. 

the two goals that sudianto has 
for the future of hypernet are very 
defined: become the most well-known 

network solution company with com-
plete services across indonesia; and 
offer 100% commitment towards the 
customers on an unbeatable level. 
sounds a bit daunting for such a young 
person to undertake, right? well, that’s 
if you consider sudianto as just your 
typical entrepreneur—a notion this 
young man seems to challenge with 
his successful track record and keen 
eye for business development. 

“my philosophies in business are 
don’t ever be afraid to try something 
new, always have strong will, and 
don’t easily give up by always keep-

“my philosophies of business are 
don’t ever be afraid to try something 
new, always have strong will, and 
don’t easily give up by always 
keeping an optimistic attitude,”

ing an optimistic attitude,” he says, 
while also adding that entrepreneurs 
will always face conflicts when build-
ing a business from scratch, but that 
they must view them as challenges to 
improve their own creativity and skills. 
and how does sudianto feel about his 
own business at this time? “i would 
say that i’m happy because my com-
pany matches my skills and my hob-
bies,” he says. “hard times? yes. but 
it is my experience that difficult times 
come with the job of being an entre-
preneur. we just have to know how to 
cope with it.”    
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